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PREFACE

The COVID-19 outbreak has transformed the world as we know it.  Unlike previous outbreaks, 
COVID-19 stands out in terms of the sheer impact it has had on the people, the world economy 
and global systems.  From the earlier phase of the outbreak when Italy was the worst affected 
country till today, when the US is the worst hit, the situation has evolved rapidly.  For one, India 
is now the third most affected country by COVID-19 in the world despite the government’s hard 
hitting measures to tackle the virus’s spread.  There is growing awareness that COVID-19 is here 
to stay and the mantle to curb its spread is on one each one of us. 

When the initial three reported cases of COVID-19 in India were successfully quelled, people 
did not know what to expect in the coming months.  There was a sense of relief when the 
first complete nationwide lockdown was initiated in March, 2020.  Thereafter, multiple stringent 
extensions of the lockdown earned India the distinction of having the ‘strictest’ lockdown.  With a 
massive population and a high population density, India did not want to take any chances.  From 
the beginning, India banked heavily on the ‘prevention is better than cure’ strategy and placed 
the onus on the citizens to adopt responsible behaviour.  But all these measures have come at 
a cost to lives, livelihoods and the economy.  As such, people’s stance on the lockdown and the 
accompanying restrictions has continually evolved over this period. 

As the ‘unlock’ phases are being implemented and a slew of restrictions are being eased around 
the country, it is important to take stock of how the COVID-19 pandemic has impacted people, 
their perceptions and behaviour.  There is no cure nor a vaccine yet for COVID-19.  As such  the 
pivotal role played by people in breaking the chain and practicing preventive behaviours has 
never been more important.  The economic fallout of the lockdown has also had far-reaching 
reverberations in the society.  The mental, physical and economic effects of the pandemic have 
been acknowledged, and are now being captured by various studies around the world.

The Centre for Public Policy Research undertook the COVID-19 Citizens’ Survey to explore 
the micro-level footprint of the pandemic and the lockdown during the transition period post 
lockdown.  As the response to COVID-19 has been devised keeping the citizens’ needs and 
well-being at the forefront, it is critical to assess their stand on various issues, to inform 
better policy interventions.  CPPR has attempted to collect and evaluate valuable information 
from Indian citizens across the country between 15th and 30th June, using the means of 
an online survey questionnaire.  With this study we hope that our contribution to the policy 
discourse surrounding COVID-19 is constructive to all the stakeholders involved.  We also 
hope that this spurs dialogue on the ‘human’ aspect of the pandemic and its aftermath.   
         

By the Research Team
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1. BACKGROUND

The initial cases of COVID-19 surfaced in the city of Wuhan, in the Hubei province of China, in 
December 2019.  Since then, COVID-19 has rapidly proliferated and breached the borders of 213 
countries and territories around the world causing 24.3 million cases worldwide and 8,28,000 
deaths and counting.  On 30th January 2020, the first case of COVID-19 was reported in India.  
By 3rd February, India had three cases in total, all in the State of Kerala and all were students 
returning  from Wuhan.   India, as at the time this report is being written,  has  become the third 
worst-affected country in the world due to  COVID-19 with over 3.39 million cases,  of which 24% 
are active.  As of 15th August 2020, India’s COVID-19 death toll has crossed the 60,000 mark.  To 
arrest the spread of COVID-19 in its initial stages before the number of infections threatened to 
multiply beyond control, the Indian Government declared the first complete nationwide lockdown 
on 24th March for 21 days.  Multiple directives were issued throughout March in anticipation 
of a worsening situation.  Thermal screening of incoming passengers was initiated at airports, 
travel and entry restrictions followed soon after, social distancing guidelines were issued, and all 
non-essential production of goods and services came to a complete halt by the end of March.  
Many Indian States soon declared COVID-19 as an epidemic and the provisions of the Epidemic 
Diseases Act, 1897 were invoked to manage the ensuing crisis.  Subsequent extensions of the 
lockdown ended on 31st May in all non-containment zones and continued in all containment 
zones till 30th June.  Although the government had officially begun the ‘unlock’ process in the 
country, at this point in time, many major cities were still under a strict lockdown and all the 
other districts emerging out of a long period of lockdown saw people exercising extra caution.  
However, this did not last long and India saw a spike in cases soon after the lockdown was lifted 
and the rise in the number of cases is continuing even to date.  It was at this pivotal time during 
the pandemic, when the lockdown and its effects were still fresh in people’s minds, that the 
Centre for Public Policy Research conducted a  rapid assessment survey,so that  the assessment 
of people’s attitude, perception and behaviour during the lockdown could be representative of this 
period and their transition to a less restrictive environment could be captured in the responses. 

The ramifications of the rapid spread of the virus and the long period of lockdown rippled through 
the Indian economy and society alike.  These interventions caused massive disruption in people’s 
daily lives along with the looming threat of the COVID-19 pandemic on the economy in terms 
of mass unemployment, loss of business, poverty, food insecurity, an overburdened health 
system, disruption in educational services and helplessness among the masses.  As the pandemic 
continues to ravage the country, research is still going on to capture its economic, physical 
and mental effects on people.  In light of such developments, evaluating public perceptions, 
behaviour, and response is pivotal in discerning not only the level of preparedness and awareness 
among the masses, but also their outlook on the government’s management of the crisis.  These 
insights are likely to be at the heart of the government’s policy responses and decision-making 
process during, and in the aftermath of COVID-19.  In view of restrictions on inter-state and 
intra-state movement of persons and goods as well as local social distancing norms, a national 
cross-sectional online survey was deemed the most suitable data collection apparatus. 
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1.1 Aim and objectives of the Study

The aim of the study is to assess the impact of the nationwide lockdown on the lives of Indian 
citizens by gaining behavioural insights, to inform policy interventions and communications. The 
underlying objectives are:

● To understand Indian citizens’ perception about the gravity of the unfolding crisis by 
assessing their risk perceptions, confidence in institutions, use of information sources, 
etc.

● To assess the response of the general public to the pandemic and identify trends or 
patterns, if any.

● To measure the intensity of impact of the COVID-19 pandemic on individuals, particularly 
in the context of the restrictions imposed during  the nationwide lockdown. 

● To gauge public perception about the government’s response to the crisis.
● To study the travel patterns in the pre-lockdown and during the lockdown phase. 
● To assess the change in perception on public transport.

1.2 Methodology

The cross sectional study analysed the overall perception of citizens regarding the crisis induced 
by the ongoing COVID-19 pandemic, their response to emerging challenges and impact of the 
current crisis on the personal and professional aspects of people’s lives. 

The study adopted a quantitative approach to collect data using a questionnaire based survey 
method, created on Google Forms.  This analysis used an online questionnaire, which took 
around 10-15 minutes to answer, to reach the audience, and used a combination of non-probabil-
ity sampling methods such as convenience sampling, voluntary response sampling and snowball 
sampling to reach our target sample.  The questionnaire was broadcast on CPPR’s website and 
relayed via other digital means such as social media, e-mails etc.  This data collection method 
was decided as the most feasible and appropriate option given the mobility restrictions and social 
distancing measures in effect in India at the time. 

Participation in the survey was entirely voluntary.  People from all the States and Union Territo-
ries (UTs) of India were eligible to participate in the study.  The sample of the survey comprises 
Indian nationals aged 18 and above, who are currently residing in the country and have been 
residing continuously from 1st February, 2020.  Before implementing the survey, participants 
were asked eligibility-screening questions.

The factors considered for screening the participants are as follows:

1. Age of the participant is 18 or above.
2. Participant is an Indian national.
3. He/She has been residing in the country continuously from 1st February, 2020 till the date 

on which he/she fills the survey.
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2. RESULTS

From a total of 507 responses, the sample excluded all respondents who are not Indian Nationals, 
who fall in the below-18 years of age category, and who have not been residing continuously in 
India from 1st February. Additionally, a review of the dataset for any invalid responses yielded 
a final dataset of 475 responses. This study report is an analysis based on the 475 responses 
collected in the period between 16th June - 30th June, 2020.

2.1 Respondent Statistics and Additional details 

In terms of gender (Annexure 1), 52% of the respondents were  female and the rest 48% were 
male.  In terms of age, a major proportion of our sample, i.e. 346 respondents fell in the 18-
35 years  category.  Geographically, the respondents were spread over 22 states and 2 Union 
Territories (Delhi, and Dadra and Nagar Haveli and Daman and Diu), with 41% of the respondents 
from Kerala, 14% from Maharashtra, 9% from Karnataka, 8% from Tamil Nadu, and 7% from 
Delhi.  Four out of ten  respondents were graduates, while six out of ten had a postgraduate 
degree.  Respondents were predominantly urban residents (81%) with rural residents accounting 
for 19% of the sample.  Native residents of the state they currently reside in,  accounted for 
76% of the sample followed by 15% being inter-state migrants and 8% intra-state migrants. 
59% of the respondents were employed, and employment ranged from full-time, part-time to 
freelancers/contractual jobs.  The remaining 41% of the respondents with no employment status 
were either home makers, students and people looking for work predominantly in the 18-35 
(38%) age group. 

2.2 Perception about the pandemic and government responses 

2.2.1 Perception about the nationwide lockdown and the pandemic 

To understand the perception about the pandemic, the survey covered a series of questions around 
how long the pandemic is expected to last (from June’ 20), seriousness of the illness, threat to 
the economy, longevity of the threat, chances of getting exposed to the virus, justification of the 
lockdown and effects of the lockdown.  The upcoming analysis provides the key findings around 
respondent perception of the pandemic and the lockdown. 

On analysing the data, it is observed that the majority of respondents perceive the pandemic 
to last at least until mid-next year.  Detailing the above analysis, the majority (51%) of the 
respondents perceive the health crisis induced by the pandemic to last between 5-10 months, 
while 39% believe it will last more than 11 months and 10% believe it will last between 2-4 
months only. 

The analysis observes that eight out ten respondents believe that the economy will remain 
affected for more than 9 months, while four out ten  respondents believe the economy will 
remain affected for over 13 months.  The above finding infers that the respondents have a more 
pessimistic view about the adverse impact of the pandemic on the economy in comparison to 
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its impact as a health crisis.  To further support the above findings, analysis was carried out to 
gauge the  respondents’ perception of the severity of the threat of COVID-19 as an illness and 
the threat of COVID-19 to the economy.  Analysing the severity, 92% of the respondents believe 
the severity of the economic threat is ‘Severe’ or ‘Highly severe’ (likert scale 4 and 51), compared 
to 64% of the respondents who believe the severity of the pandemic induced health crisis is 
‘Severe’ or ‘Highly severe’ (Figure 1).  Additionally,  the average severity of the threat to the 
economy from COVID-19 based on all the responses yielded a high mean rating of 4.5, whereas 
the average severity of the health crisis induced by the COVID-19 pandemic was slightly lower 
at 3.8. 

Figure 1: Comparative analysis of the severity of the threat posed by the COVID-19 pandemic as a 
health crisis vis-a-vis the severity of the threat of the COVID-19 

pandemic to India’s economy 

Further, the analysis explored how different income groups rated the severity of COVID-19’s 
threat to the nation’s economy.  While respondents almost unanimously regard the crisis as 
either a ‘Severe’ or a ‘Highly severe’ threat to the economy as illustrated above, it is evident 
that this sentiment is the strongest among the lowest income group with a household income 
below ₹25,0002. Nine out of ten respondents  from the lower income category perceive COVID-
19’s threat to the economy as very serious.  Despite the severity of the pandemic’s threat to the 
economy being high (90%), income has an inverse effect on the perception of this threat.  This 
implies that with increase in income, a lesser percentage of respondents report a high severity 
rating of threat due to COVID-19 on the economy (Figure 2).

1. A rating of 1 indicates ‘Not at all severe’, 2 indicates ‘Not so severe’, 3 indicates ‘Neutral’, 4 indicates ‘Severe’ and 5 indi-
cates ‘Highly severe’
2. All income figures are reported on a per monthly basis throughout the document 
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To gain a deeper insight into this trend, further analysis was carried out on Coronavirus’s impact 
on our respondents’ employment status based on their income groups. While one out of four 
employed respondents  experienced a salary cut (Figure 24), only 15% of them were from the 
lowest income group below ₹25,000 while the rest of the income groups comprise a greater 
percentage of respondents reporting salary cuts.  Although the survey data cannot quantify 
the  magnitude of these salary cuts, it can be presumed that even a small cut for lower income 
groups could potentially have more impact on their personal financial status than for higher 
income groups.  Additionally, out of the 27 respondents who lost their jobs during the lockdown 
(Figure 24) one-third of them belong to the lowest income segment.  While this could explain 
the perception of the affected group with regards to Coronavirus’s threat to our economy, most 
respondents’ perception could also be shaped by their understanding of the crisis and its impact 
on the Indian economy as discerned from their information consumption.  The respondents’ 
future expectations are also likely more alarmist among the lowest and lower income groups due 
to their less secure economic standing. 

Figure 2: Income-wise percentage distribution of responses to the question of severity of the threat of 
Coronavirus Disease to the economy 

 

A correlation between severity of the threat of Coronavirus disease to the economy and the 
respondents’ employment status was explored to draw significant trends and insights.  The 
highest percentage distribution of respondents rating the Coronavirus crisis as either a ‘Severe’ 
or a ‘Highly severe’ threat to the economy comes from the unemployed respondents at 94% 
(Figure 3), followed by 91% of those who are employed (full-time) and those who are contractual 
workers/freelancers, while those who are employed (part-time) have the least percentage of 
respondents rating the Coronavirus crisis as either a ‘Severe’ or a ‘Highly severe’ threat to the 
economy at 88%.  A portion of the unemployed segment in our sample also likely comprises 
students who, taking a cue from past economic shocks, could be concerned about graduating in 
an environment of economic adversity and chances of getting meaningful employment in a post 
COVID-19 world.
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Figure 3: Employment Status-wise percentage distribution of responses to the question of severity of 
the threat of Coronavirus Disease to the economy 

On average, the respondent pool perceived that their average likelihood of getting exposed to or 
infected with COVID-19 is 3.03. A gender-centric analysis led to the finding that one-third of male 
respondents, i.e.,  34% [employed (22%), unemployed (12%)] compared to one-fourth of female 
respondents, i.e., 26% [employed (11%), unemployed (15%)] (Figure 4), believe they are ‘Likely’ 
or ‘Highly likely’ to be exposed to COVID-19 or get infected with the virus.  Numerous studies 
conducted worldwide have highlighted the disproportionate burden of COVID-19 infections and 
mortality on men in comparison to women.  In India, an early study3 on gender differentials in 
COVID-19 infection and mortality rate showed that men fared far worse than women accounting 
for 65.8% of all infections in the country at the time.  Access to information exhibiting the stark 
difference in how the virus affects both the genders could be a factor at play in shaping the 
perception of both genders with regards to their level of vulnerability to the virus.  However, it is 
noteworthy that almost 50% of all female respondents are neutral  to the risk of getting exposed 
to or infected with COVID-19 (likert scale - ‘3’) which could reveal that their perception in this 
context is neither positive nor negative, but rather obscure.  Moreover, almost a quarter of both 
male and female respondents believe that their likelihood of getting exposed to the virus or 
contracting it, is an unlikely possibility.

3. The paper titled ‘Equal risk, unequal burden? Gender differences in COVID-19 mortality in India’ used data collected till  2 
May, 2020 when cases in India were in the thousands. This data is more accurate of the COVID-19 situation prevailing prior to 
our survey conducted in June, 2020
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Figure 4: Gender-wise percentage distribution of responses to the question of likelihood of getting 
exposed to or infected with COVID-19

Interestingly, older respondents belonging to the age category of 61+ believe that they are less 
likely to be exposed or to get infected with COVID-19 with 50% (Figure 5) of them rating their 
chances to be as low as ‘2’ on the likert scale which translates to ‘Unlikely’ and the average 
for this age group being as low as ‘2.4.’  33% of the respondents from the age group of 18-35 
perceive their risk in terms of exposure to the virus to be ‘Very likely’ or ‘Highly likely’ and on 
average their perception about the likelihood of them contracting the virus is ‘3.1’ on the likert 
scale.  Age differentials in COVID-19 mortality in India show that the number of deaths are the 
highest in the 60+ age category and lower among the youth. However, our results show that 
a greater proportion of the youth (18-35 age category) assess their risk in getting exposed to 
or contracting COVID-19 to be high compared to the elderly who are relatively less disposed to 
believe this.  

Figure 5: Age-wise percentage distribution of responses to the question of likelihood of getting exposed 
to or infected with COVID-19

67% of the respondents perceive that the lockdown declared on 24th March is justified, whereas 
33% believe otherwise.
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Further, the analysis  found that segregation of our respondent pool into rural and urban segments 
furnishes no stark or significant contrast in the analysis of people’s perception regarding the 
lockdown and the likelihood of getting exposed to or contracting COVID-19.  There is negligible 
difference in the response of the rural and urban cohort of respondents to the questions asking 
(a) their chances of getting exposed to the virus (Figure 6), (b) whether the lockdown was 
justified or not (Figure 7), and (c) the effectiveness of the lockdown (Figure 8). It is also evident 
that one in four respondents from both rural and urban areas believe that their likelihood of 
getting exposed to COVID-19 or contracting it, is altogether unlikely. 

Figure 6: Region Wise percentage distribution of responses to the question of likelihood of getting 
exposed to or infected with COVID-19

Figure 7: Region-wise distribution of responses to the question asking whether the lockdown declared 
on 24th March was justified or not
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Figure 8: Region-wise percentage distribution of responses to the question asking the effectiveness of 
the lockdown in curbing the spread of COVID-19 

Most respondents have the belief that the lockdown was effective in curbing the spread of 
COVID-19, and only about a quarter (26%) of them believe that it was ineffective in achieving this 
objective.  On an average, the effectiveness of the lockdown in curbing the spread of COVID-19 
is ‘3.2’ on a five-point likert scale4.  The analysis also finds an interesting pattern in the responses 
to the questions 2.6 and 2.7 which respectively asked the respondents whether the complete 
nationwide lockdown was justified or not and how effective the lockdown was in curbing the 
spread of COVID-19.  Almost half, i.e., 49% (Figure 9) of the respondents who answered that the 
lockdown was not justified also believe that the lockdown was ‘Highly Ineffective’ or ‘Ineffective’ 
in curbing the spread of COVID-19, whereas only 15% of the respondents who believe that 
the lockdown was justified believe that the lockdown was ‘Highly Ineffective’ or ‘Ineffective’ in 
curbing the spread of COVID-19. This finding could provide a rationale for the perception of 
those respondents who answered that the complete nationwide lockdown was not justified, 
as it is likely that they also perceive the lockdown to be not effective in curbing the spread of 
COVID-19.  People’s perception about the first nationwide lockdown declared on 24th March 
could rely on many informational or observational cues picked up from news sources or their 
own understanding of the pros and cons of mobility restrictions and social distancing measures 
in place.  The justification of a long complete nationwide lockdown hinges on its opportunity 
cost and subsequently on its effectiveness in curbing the spread of COVID-19 for which it was 
initiated.  As such, respondents’ negative perception of a lockdown combined with its perceived 
effectiveness could also have a bearing on their acceptance and implementation of physical 
distancing measures, mobility restrictions and other directives issued by the Government to rein 
in the rapid spread of the Coronavirus disease. 

 

4. 1 indicates ‘Highly ineffective’, 2 indicates ‘Ineffective’, 3 indicates ‘Neutral’, 4 indicates ‘Effective’ and 5 indicates ‘Highly 
effective’
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Figure 9: Justification of the initial nationwide lockdown vis-a-vis  respondents’ perception of the 
effectiveness of the lockdown in curbing the spread of COVID-19 

A significant number of respondents believe that the lockdown measures in their city were 
implemented strictly (64%) (Figure 10), and the lockdown was implemented at the correct time 
(51%). However more than a quarter (36%) of the respondents believe that the lockdown was 
not implemented at the correct time.

Figure 10: Perception about the implementation of the initial nationwide lockdown

There is a wide consensus among the respondents that the restrictions imposed in the execution 
of the lockdown were not exaggerated, with more than half of them agreeing with the statement, 
and only 22% of them believing that the restrictions were greatly exaggerated.  A greater 
proportion of the lower income segment, i.e., below ₹25,000 (30%) (Figure 11) and ₹25,001-
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50,000 (26%) agree that the restrictions imposed during the lockdown were exaggerated.  As 
the income of the respondent rises the proportion of respondents agreeing with the statement 
falls, only with the exception of the highest income group, i.e., above ₹300,001 (23%).

Figure 11: Income wise percentage distribution of responses to the question ‘The restrictions imposed 
during the lockdown are greatly exaggerated

Almost seven out of  ten (Figure 12) respondents concur that enough people are not being tested 
for COVID-19 in the country, while three-fourths of them are of the opinion that the country does 
not have adequate health infrastructure such as beds, ICUs, ventilators, etc., to accommodate 
patients battling a COVID-19 infection. 

Figure 12: Perception about COVID-19 testing and the country’s health infrastructure

2.2.2 Level of contentment with Central and State Government’s Response 

The analysis also explores the contentment of the respondents with regard to the measures 
undertaken by the central government and their respective state governments in response to the 
pandemic. Almost one out of two respondents are content with the response of their respective 
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state governments; 48% of the respondents have rated the state governments’ response as ‘4’ or 
‘5’ on the likert scale whereas only 18% of the respondents have rated the central governments’ 
response as ‘4’ or ‘5’.  The mean rating for the contentment with the central government measures 
is ‘2.44’ whereas for the state government it is ‘3.32.’  While respondents have a favourable 
outlook towards their respective state government’s responses to the outbreak, interestingly on 
an average they have rated the centre’s response as below par, as one in two respondents are 
not content with the measures. 

Figure 13: Comparative analysis of the respondents’ rating of the Central and State government’ 
response to the COVID-19 pandemic

Table 1: Mean rating for the State Governments’ response in the top five States/Union Territories  

State Mean rating for State Government 
Response

Kerala 4.11
Karnataka 3.12
Maharashtra 2.87
Tamil Nadu 2.83
Delhi 2.41

Taking into account the fact that respondents from Kerala are overwhelmingly content with the 
response of the Government of Kerala (Table 1), the analysis  eliminated their responses to check 
whether the difference is still as stark.  The mean rating for the contentment with the central 
government measures changed to  ‘2.52’ whereas for the state government it dropped down to 
‘2.77’ (Figure 14). This finding confirms that the respondents from Kerala heavily influenced the 
favourable response to question 2.1.  This is possibly due to the Government of Kerala’s prompt 
response to the outbreak which reined in the infection rate prior to and during the period of our 
survey.
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Figure 14: Comparative analysis of the respondents’ rating of the Central and State government’ 
response to the COVID-19 pandemic, after eliminating responses from Kerala 

2.2.3 Confidence in Individuals and Institutions in terms of their ability to handle the 
crisis 

The analysis also explored the level of confidence the respondents have expressed in professionals 
and institutions with regard to managing the crisis.  The table below ranks these institutions/
professionals in the chronological order of their average rating.  As expected, most of the 
respondents, i.e., 76% (Figure 15) showed high confidence in doctors with the mean rating 
as high as ‘4.10’ (Table 2).  This was followed by police and public hospitals with the mean 
confidence being ‘3.57’ and ‘3.41’ respectively.  Respondents showed very low confidence in the 
media with 53% of them giving it a rating of ‘1’ or ‘2’.  The mean confidence shown for the media 
is ‘2.43.’ Surprisingly, respondents also showed a marked lack of confidence in private hospitals 
with the mean confidence being only ‘2.8’ and 40% of the respondents having low confidence 
(‘1’ or ‘2’ on the likert scale).

Table 2: Mean level of confidence in Institutions/professionals in their ability to manage the pandemic 

Institutions/Individuals Mean

Doctors 4.10

Police 3.57

Public Hospitals 3.41

NGOs 3.33

Government 2.93

Private Hospitals 2.80

Media 2.43
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Figure 15: Level of confidence in different Institutions/individuals in their 
management of the pandemic

The overall confidence in government is higher in rural areas with approximately 70% of people 
expressing ‘Moderate’ to ‘High Confidence’ while approximately 60% of people in urban areas 
bestow ‘Moderate’ to ‘High Confidence’ in the government. 

Figure 16: Comparative analysis of the responses of the Rural and Urban cohort to the level of 
confidence in the Government

2.3 Response to the Pandemic and the Effect on the Individual 

2.3.1. Preventive Behaviours 

Further, the analysis aimed to get information on self-assessed adherence to preventive 
behaviours and found that more than three-fourths of the respondents comply with all the 
preventive measures mentioned in the questionnaire.  The results indicated that the rate of 
compliance was high in the case of preventive behaviours such as washing of hands frequently, 
wearing a face mask, leaving the house only to buy essential items, carrying a sanitiser while 
stepping out, maintaining a distance of one meter from others in public areas, covering one’s 
mouth while sneezing in public, and not touching one’s face with their hand.  The average 
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rating of all the preventive behaviours mentioned above is higher than ‘4’5 (Figure 12) except 
for “I carry a sanitiser on me when I am out”, for which the mean rating is ‘3.87’.  Moreover, the 
majority of respondents also reported having knowledge about the symptoms of COVID-19, and 
awareness about official government websites/mobile apps that have the correct information 
about COVID-19; with a high mean rating of ‘4.47’ and ‘4.15’ respectively.  However, 4% of the 
respondents disagree with the statement, “I wear my face mask whenever I step out of my 
house”, and 9.05% respondents disagree with the statement, “I maintain a distance of 1 meter 
from people when I go out”.  The high rate of compliance to preventive measures and awareness 
among the respondents can also explain the low average perceived likelihood (3.03) of them 
contracting COVID-19 or being exposed to the virus as shown in Section 2.2.1.

Table 3: Code for the various categories of preventive behaviours 

Categories Code

I wash my hand more frequently A

I wear my face mask whenever I step out of my house B

I leave my home to buy essential items only C

I carry a sanitiser on me when I am out D

I am aware of the symptoms of COVID-19 E
I am aware of the official government website/app that has 
all the correct information about COVID-19

F

I maintain a distance of 1 meter from people when I go out G

I avoid touching my face with unwashed hands H

I cover my mouth when I have to cough in public I
Despite relaxation in the lockdown I follow all the measures 
mentioned above with the same seriousness as before

J

5. A rating of 1 indicates ‘Strongly Disagree’, 2 indicates ‘Disagree’’, 3 indicates ‘Neutral’, 4 indicates ‘Agree’’ and 5 indicates 
‘Strongly Agree’’ 
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Figure 17: Average rating of self-assessed preventive behaviours

Interestingly, our results also revealed that in terms of all preventive behaviours listed in our 
survey questionnaire women are relatively highly compliant compared to men (Figure 18).  The 
analysis assessed this by combining the percentage distribution of respondents rating different 
preventive behaviours as  ‘4’ or ‘5’ on the likert scale which marks high compliance, and segregated 
their reponses by sex.  A greater percentage of women (86%) wash their hands more frequently 
compared to men (83%).  A greater percentage of women (93%) wear their face mask when 
stepping outside compared to men of whom 91% practiced this behaviour.  A greater percentage 
of women (93%) are aware of the symptoms of COVID-19 compared to men of whom 90% have 
this knowledge.  The difference in certain preventive behaviours and ideal attitude between the 
genders is even more starker in some instances. There is a difference of 15 percentage points 
between male and female with regard to compliance with the behaviour “I carry a sanitiser with 
me when I step out”.  There is a difference of 11 percentage points between male and female 
with regard to the indicator, “I leave my home to buy essential items only”, and 9 percentage 
points with regard to the behaviour, “I avoid touching my face with unwashed hands’’.  More 
importantly, there is a difference of 8 percentage points between the genders with regard to 
physical distancing in public.  Based on our sample, gender can be considered an important 
factor affecting preventive behaviour, as women have consistently shown better adherence than 
men to ideal behaviours such as hygiene and safety measures, physical distancing measures, 
compliance to all guidelines despite relaxation in the lockdown and better knowledge about 
COVID-19 and official information sources giving correct information about COVID-19. 
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In a study done in Hong Kong during the initial stage of the H1N1 pandemic, it was found that 
women were more likely than men to practice preventive behaviours and avoid going out in 
public or to crowded places.  A cross-sectional study conducted in the Golestan province of Iran 
also found that compliance with preventive behaviours against COVID-19 such as observing the 
etiquette of coughing and sneezing, washing hands for at least 20 seconds, observing at least 
one meter distance from others, not leaving home except when necessary, not touching nose and 
face by hands, was particularly high among women when compared to men. 

Figure 18: Percentage distribution of male and female respondents who are highly compliant6 with 
preventive behaviours 

2.3.2. Use of Information Sources 

Question No. 3.3 allowed insight into the amount of time spent in a day in consuming news 
related to COVID-19.  Most respondents, i.e., 37% spent less than 30 mins every day, 35% 
spent between 30 minutes to one hour, 20% spent between one to two hours, and 8% of 
the respondents spent more than two hours each day consuming news related to COVID-19. 
Question No. 3.4 asked respondents whether they verified a piece of news before they shared it 
with others.  The majority (81%) agreed to verifying news before forwarding it to others whereas 
2% did not, and 17% agreed to verifying news only ‘sometimes’ before forwarding it. 

Further, the analysis  tried to gain insight into the information consumption patterns of respondents 
who spent less than 30 mins on consuming news and who spent more than two hours consuming 
news in a day based on their reported highest rank (depending on their frequency of use) given 
to an information source.  A greater percentage of respondents who spent less than 30 minutes 
in consuming news used informal sources of information such as conversation with friends, 
colleagues and family (10%) (See Figure 19), Social media such as Facebook, Whatsapp etc., 
6. Highly compliant respondents are those who have given a rating of ‘4’ or ‘5’
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(11%) compared to respondents who spent more than two hours daily on consuming news  of 
which 8% and 3% used these information sources respectively.  While, a greater percentage of 
respondents who spent more than two hours on consuming information related to COVID-19 
used more traditional media sources such as Daily or weekly newspapers (32%), and TV news 
stations ( 26%) compared to respondents who spent less than thirty minutes daily, of which 
23% and 20% used these information sources respectively.  A greater percentage (28%) of 
respondents who spend less than half an hour daily use official websites and government press 
releases, as their prime information source compared to 24% of respondents who spend more 
than two hours daily on consuming news related to COVID-19.  It can be inferred from this 
that the proportion of respondents  using informal sources of getting information on COVID-19 
such as ‘Conversation with friends, colleagues and family’, and ‘Daily or weekly newspapers’, is 
relatively higher when the time spent on consuming this information is less than half an hour. 
However, the proportion of respondents who spend more than 2 hours daily on consuming news 
related to COVID-19 use traditional sources of media such as Television and Newspapers more 
frequently.  

Figure 19: Analysis of respondents’ who spend the least and most time consuming COVID-19 related 
information based on their most used information source

The respondents were asked to rank different information sources namely, - TV News Stations, 
Official website/government press releases, daily or weekly newspapers, conversation with 
friends, colleagues and family, social media (Facebook, WhatsApp) and radio stations - in the 
order of their frequency of use with the 1st rank given to the most used information source 
and the 6th rank given to the least used.  The analysis calculated the average ranking7 for each 

7. The 1st rank has a weight of 6, 2nd rank has a weight of 5 and so on. The analysis is  weighted in such a manner to ensure that 
the resulting weighted average makes it clear which choice is the most preferred as it will have the highest weighted average. 
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information source to determine which was the most preferred overall source and ranked the rest 
of the information sources in the order of their average ranking.  The information source with the 
highest frequency ranked First  is ‘Official websites/government press releases’ (Table 4) followed 
by ‘TV news stations’. However in terms of average ranking, ‘TV News stations’ are the most 
frequently used information source with an average ranking of ‘4.2’ (Table 4) followed by ‘Official 
websites/government press releases’ with an average ranking of ‘4’.  ‘Radio Stations’ are the least 
used information source with an average ranking of ‘2.2’.  It is interesting to note that informal 
information sources such as ‘Conversation with colleagues, friends and family’ and ‘Social media’ 
(Facebook, WhatsApp) are not as frequently used as indicated by the average ranking of ‘3.5’. 
Moreover,it is evident that respondents frequently use and prefer primary information sources 
like Official websites and government releases over most secondary sources of information.  

Table 4: Average ranking of different information sources used for consuming news related to COVID-19

Information 
Sources

1st 
rank

2nd 
rank

3rd 
rank

4th 
rank

5th 
rank

6th 
rank

0 
(No rank)

Average 
ranking

TV News Stations 115 80 79 50 55 25 71 4.2

Official website, 
government 
press releases

125 79 57 59 67 41 47 4

Daily or weekly 
Newspapers 93 97 63 60 52 55 55 3.9

Conversation 
with friends, 
colleagues and 
family

34 57 120 85 77 30 72 3.5

Social media 
(Facebook, 
Whatsapp)

52 81 71 77 74 54 66 3.5

Radio stations 25 18 18 51 54 185 124 2.2

2.3.3. Effect on mental health and productivity (Resilience and Worry)

Question No. 3.5 focused on whether the lockdown improved overall productivity among the 
respondents: 50% (Figure 20) responded that their productivity had reduced, 24% respondents’ 
productivity reportedly increased during the lockdown and for 26% respondents it remained the 
same as before. 
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Figure 20: Percentage distribution of respondents based on the change in their overall productivity 
during the lockdown

The analysis  attempted to do a gender centric analysis to identify if the mental health implications 
of the lockdown and physical distancing had different effects on men and women.  On most 
indicators women fared worse than men; 36% (Figure 21) of female respondents agreed that 
they were stressed/anxious because of the current situation compared to only 27% of the male 
respondents; 29% of women felt hopeless about the future compared to only 18% of men; 21% 
of women felt lonely compared to 21% of men; a greater percentage of male respondents (19%) 
compared to a 16% of female respondents had trouble adjusting to self isolation/lockdown.   
Out of the female respondents 39% were worried about their health compared to 28% of male 
respondents.  A very high percentage of female respondents (75%) were worried about the 
health of their family members compared to 56% of male respondents.  Similarly, a very high 
percentage of female respondents (79%) and male respondents (58%) were anxious about 
going to public places or using public transport.

Figure 21: Comparative analysis of the effect of the lockdown on men and women (Percentage 
distribution of respondents who have selected ‘Agree’ or ‘Strongly Agree’)
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In terms of the indicator, ‘I feel hopeless about the future’, there was a considerable 
variation among the employed and unemployed respondents.  A greater percentage 
(32%) (Figure 22) of unemployed respondents ‘Agree’ or ’Strongly Agree’8 that they 
feel hopeless about the future compared to only 18% of the employed respondents.  
Consequently, almost 60% of the employed respondents do not agree with the statement, 
‘I feel hopeless about the future’, compared to only 43% of the unemployed respondents. 

Figure 22: Comparative analysis of employed and unemployed respondents’ response to the statement 
‘I feel hopeless about the future’

An age centric analysis of the indicator, ‘I am worried about my health’ shows that 30% of the 
respondents from the age group 61+ ‘Agree’ or ‘Strongly Agree’  that they are worried about 
their health, whereas a greater percentage (36%) of the age group 18-35 also ‘Strongly agree-
Agree’ that they are worried about their health.  Surprisingly, a huge percentage (49%) of the 
respondents from the age group of 36-60 years ‘Strongly Disagree’ or ’Disagree’ that they are 
worried about their health, followed by 45% of respondents from the age group of 61+.  This 
finding is in line with the age-wise percentage distribution of the results of Question No. 2.5 
which showed that three out of five older respondents (Figure 5) believe that their likelihood of 
contracting COVID-19 is low. 

8. The likert scale for Q. 3.6 reveals the extent of agreeability with the statements, with ‘1’ indicating ‘Strongly Disagree’ and ‘5’ 
indicating Strongly Agree 
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Figure 23: Comparative analysis of the response of different age groups to the 
statement ‘I am worried about my health’

2.3.4. Time spent on activities in the lockdown 

All respondents whether men or women found themselves spending more time rather than 
less, on activities like work, household chores, hobbies, family time, entertainment and social 
media during the lockdown, except for exercising where both male and female respondents 
were spending less time.  Notably, women were spending more time than men doing all these 
activities as revealed by the table below.  Interestingly, a significantly high percentage of male 
respondents have reported spending more time on activities like household chores (69%) and 
family time (74%), however women are still ahead in terms of the time spent on household 
chores (77%) and family time (80%).

Table 5: Comparative analysis between Male and Female based on their time spent on 
paid and unpaid activities during the lockdown

Less Unchanged More

Female Male Female Male Female Male

Work 34% 36% 25% 27% 40% 38%

Exercise 40% 44% 21% 26% 39% 30%

Household Chores 6% 10% 18% 21% 77% 69%

Hobbies (reading, 
cooking, dancing, 
pintinga)

14% 15% 19% 31% 67% 53%

Family Time 7% 7% 13% 19% 80% 74%

Entertainment (TV, 
netflix) 18% 23% 20% 22% 61% 56%

Social Media 17% 15% 25% 29% 58% 56%
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2.3.5. Effect on Employment Status 

The nationwide lockdown also had implications for the employed and unemployed respondents 
in the sample. Many respondents faced multiple consequences like paid leave, unpaid leave, 
salary cuts, including losing their jobs.  6% of the respondents lost their jobs during this period, 
while 8% were able to secure new jobs.  One out of four  employed respondents, i.e., 27% 
(16% of total respondents) also faced salary cuts, 2% of employed respondents (1% of total 
respondents) are on paid leave whereas 4% of employed respondents(1% of total respondents) 
are on unpaid leave.

Figure 24: Effect on employment of respondents

2.4 Understanding the General Travel Characteristics of the Respondents

2.4.1  Vehicle Ownership 

Question No. 4.1 aimed to gather information on the number of private vehicles owned by the 
respondents’ household.  It is noted that 9% of them did not own any private vehicle.  Of  the 
respondents’ households that owned a vehicle, a majority (41%) of them owned at least one car 
(Figure 25), while 39% owned at least one two-wheeler, 18% owned at least one bicycle, and 
2% owned other modes of transport.  It is interesting to note that 42% of two-wheeler owners 
and 31% of car owners, owned more than one respective vehicle in the household.  Whereas 
when it comes to bicycles, the same figure dropped to 26%.
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Figure 25: Mode and number of private vehicles owned by respondents’ household

While comparing household income and vehicle ownership it can be seen that there is a consistent 
ownership pattern with respect to household income range (Figure 26).  

Figure 26: Comparative analysis of household income and ownership of private vehicles

 

Figure 25: Mode and number of private vehicles owned by respondents' household 
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Comparing household income and the modes owned (Figure 27) it is observed that the percentage 
of car owners gradually increased as the household income increased.  While considering two-
wheelers the same trend decreased gradually.  Contrary to popular assumption, it can be noted 
that bicycle ownership of the highest income category is just slightly higher than the lowest 
income category considered in the study. 

Figure 27: Comparative analysis of household income and private vehicle-mode owned 
by respondents household

2.5 Understanding travel characteristics of the respondents prior to the 
lockdown 

2.5.1  Choice of Mode of Travel 

Through Question No. 4.4 the choice of mode of travel  (on a daily basis) of the respondent prior 
to lockdown was captured.  For this analysis, modes which belonged to similar categories were 
grouped together, namely, private transport (including cars and two-wheelers), NMT (walking 
and cycling), shared mobility/paratransit (auto-rickshaws and app-based cab sharing), and public 
transport (bus, metro-rail and trains).  This was done to identify the percentage of respondents 
who preferred a particular mode category.  It can be observed (Figure 28) that 41% of the 
respondents preferred private transport whereas public transport remained the least preferred 
mode with only 18% of respondents choosing it.  It is interesting to note that the share of 
respondents using autos and app-based cab sharing modes  did not differ considerably.  Similar 
was the case of car and two-wheeler users.  Out of the 18% public transport users, the majority 
were bus users.  It is evident from the graph below that the bicycle was one of the least used 
modes by the respondents.  While NMT is being promoted as a sustainable mode of travel 
through various government initiatives and city-level interventions, the core issues are to be 
identified and addressed as to why people are not using it.
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Figure 28: Modes used by respondents prior to the lockdown

A gender-centric analysis of choice of mode (Figure 29) revealed that majority of the female 
respondents used shared mobility or paratransit modes on a daily basis.  Public transport stood  
as the second preferred mode among females whereas non-motorised transport was the least 
used mode.  Safety factors concerning NMT could be a major reason for this.  It is interesting 
to note that there was a drastic change in the modes used by male respondents compared to 
female respondents.  Private transport which included cars and two-wheelers, was the most 
commonly used mode with 49%. NMT was the second preferred mode, whereas public transport 
and shared mobility/paratransit services were the least used.

Figure 29: Modes used by respondents prior to the lockdown based on gender and region

Through a region centric analysis it was observed that the majority of respondents from both 
urban and rural areas relied more on private transport modes and the share of private transport 
users in urban areas were more than that of rural areas.  It could also be noted that there is 4% 
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and 3% increase in rural-area respondents (compared to urban-area respondents) who use NMT 
and shared mobility/paratransit modes, respectively.  Public transport remained the least used 
mode among respondents from both the regions, but the share of rural-area respondents using 
them was comparatively more.

2.5.2  Distance Travelled

Question No. 4.5 explored the distance travelled 
by the respondents on a daily basis prior to the 
lockdown.  A major share of the respondents 
traveled 1-5 kms on a daily basis (Figure 30).  It 
could also be observed that 4% of the respondents 
traveled more than 50 kms daily and a significant 
share of them prefered to travel by a car.  It is 
to be noted that 5% of the respondents did not 
travel on a daily basis and they mainly included 
unemployed respondents. For the distance below 
6 kms; walking, two-wheelers and cars were the 
modes which were most commonly used (Figure 
31).  It is worth noting from the graph below that 
the usage of public transport modes such as bus 

Figure 30: Distance travelled by respondent 
prior to lockdown on a daily basis

and train increased with the distance travelled, though private modes such as cars and two-
wheelers formed the majority.  It also suggests that NMT modes like walking and cycling were 
preferred by respondents for shorter distances (below 10 kms) and for larger distances these 
modes were mainly replaced by cars and app-based shared cabs (Uber and Ola). There is a 
consistent increase in the percentage of app-based shared cabs users as the distance travelled 
increases. 

Figure 31: Mode choice and Distance travelled on a daily basis prior to the lockdown
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2.5.3  Travel Expenditure

Question No. 4.6 aimed to gather information on the 
daily travel expenditure of the respondent prior to the 
lockdown.  52% of the respondents had answered 
that they were spending less than Rs.100 per day 
on travel (Figure 32).  It is to be noted that 6% of 
the respondents were spending more than Rs.500 
for daily travel.  The major mode of travel used by 
this category were cars and app-based shared cab 
services (Uber/Ola) (Figure 33).  The respondents 
who spent below Rs. 100 for daily travel were using 
two-wheelers and cars slightly more than the other 
modes.  The graph below illustrates the mode-
centric analysis of the travel expenditure.

Figure 32: Daily Travel Expense prior to 
lockdown

 Figure 33: Mode choice and Travel expenditure on a daily basis prior to the lockdown

2.6 Understanding travel characteristics of the respondents during the 
lockdown

2.6.1  Respondents moving out of the house - Number

Through Question No. 4.2, the average number of times that the respondent had moved out 
of their place of residence in a week during the lockdown was explored.  It is noted that on an 
average the respondents moved out 4.8 times a week.  It is interesting to note that this varies 
for urban and rural respondents.  The rural respondents tend to move out more than the urban 
respondents with 5.59 times a week and 4.65 times a week respectively.  One of the reasons 
observed for this trend could be that 32% of respondents from rural areas were of the opinion 
that the lockdown measures in their particular areas were not implemented strictly.  
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2.6.2  Respondents moving out of the house - Reason

Question No. 4.3 explored the reason as to why the respondents were moving out of their place of 
residence.  From Figure 34, given below, it can be observed that the majority of the respondents 
were moving out of their houses for shopping essentials items such as groceries, medicines, 
etc. Visiting banks and ATMs was another major reason for moving out of their houses.   It is 
interesting to note that 12% of the respondents were moving out for shopping non-essential 
items such as A.C., fan, etc., during the lockdown. Probable reason for this behaviour could be 
relaxation of lockdown restrictions or lack of strict implementation of lockdown measures.

Figure 34: Purpose of moving out of the house during lockdown
 

A comparative analysis of the trip purpose and the mode used during the lockdown (Figure 35) 
revealed that walking was a major mode used especially for trip purposes such as shopping for 
essential items and availing the services of banks and ATMs.  This can be seen as a positive step 
towards achieving sustainable mobility, even when public and shared/paratransit modes were not 
in service.  Private vehicles such as cars and two-wheelers were mainly used for work based trips, 
hospital trips, and shopping for non-essential items.

Figure 35: Comparative analysis of trip -purpose and the mode-opted during the lockdown
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2.6.3   Work based trips during the lockdown

Through Question No. 4.8 it was enquired whether the respondent was working from home 
or not during the period of lockdown.   According to the survey, 59% of the respondents were 
employed during this period.  Out of the employed respondents, 73%  were working from 
home. Question No. 4.9 was aimed to understand the respondents’ perception on what were the 
chances of continuing working from home once the situation was back to normal.  Out of the 
respondents who were working from home during the lockdown, (Figure 36), 44%  agreed that 
the probability of working from home after lockdown was high.  Only 17% of the respondents 
were of the opinion that they would be strictly working from office once the lockdown is over. It 
can be inferred from this that work trips of 44% of the respondents could decrease, which would 
in turn decrease their daily travel expenditure and travel time; unless these trips are substituted 
by others.

Figure 36: Probability of working from home once the situation is 
back to normal by respondents who are currently working from home

2.6.4  Comparative Analysis of travel characteristics: Pre- Lockdown and Lockdown 
Scenarios

Figure 37 depicts the comparison of daily travel expenditure prior to the lockdown and during 
the lockdown.  There has been a significant increase in the number of respondents who spend 
less than Rs. 100 daily on travel.  For all the other categories it had reduced.  A reason for the 
increase in the share of respondents within the category of Daily Travel expenditure ‘below Rs. 
100’ during lockdown was explored further (See Figure 38).  Prior to the lockdown, 53% of the 
respondents were spending more than Rs.200 for daily travel.  A majority of them had been 
working from home during the lockdown thereby reducing their work based trips.  This decrease 
in work based trips have contributed to a significant decrease in the daily travel expenditure thus 
increasing the share of respondents within the category of Daily Travel expenditure ‘below Rs. 
100’ during the lockdown.
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Figure 37: Comparative analysis of daily travel expenditure prior and during the Lockdown

Figure 38: Reason for increase in the daily travel expenditure during the lockdown  

While analysing the change in daily travel expenditure prior to and during the lockdown it is to 
be noted that 45% of the respondents agreed that there was a change in their travel expenditure 
(Figure 39).  For 38%, the expenditure had decreased and it was mainly because most of 
them were working from home which reduced work based trips. It is noteworthy that 7% of 
respondents were experiencing an increase in their travel expenditure.  65% of the respondents 
whose travel expenditure increased had a monthly household income below Rs. 50,000 (Figure 
40).  Hence it can be inferred that there is a high probability of public transport usage among the 
lower income categories, which was affected during the lockdown. The income-centric analysis 
of the respondents whose travel expenditure had decreased reveals that the share of the lowest 
income category was the least affected (Figure 41).  Again this might be a reflection of their 
dependence on public transport and also their nature of job which does not allow them to work 
from home.
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2.7 Travel perceptions post lockdown

2.7.1  Choice of Mode of travel post lockdown 

Question No. 5.1 focussed on understanding the mode of transport preferred by the respondents 
post lockdown.  It is interesting to note that 86% of the respondents  preferred private modes 
when compared to public transport modes (Figure 43).  When comparing this scenario with the 
pre-lockdown scenario it is alarming to note that the share of private transport users/future 
users  sharply increased from 63% to 86% (Figure 42).  Needless to say, the drop in the share of 
public transport users is pointing out to a situation which is detrimental to the goal of sustainable 
transportation. 

Figure 42: Transport mode 
used prior to lockdown

Figure 43: Transport mode 
used preferred post lockdown

Figure 39: Change in daily travel 
expenditure prior to and during lockdown 

Figure 40: Income category(p.m.) of respondents 
whose daily travel expenditure increased

Figure 41: Income category(p.m.) of respondents 
whose daily travel expenditure decreased
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A gender-centric analysis of the modes preferred post lockdown reveals that there was no 
drastic change in the perception of male and female respondents (Figure 44). Both the genders 
preferred private modes compared to public modes, with females slightly opting more for public 
transportation modes. 

Figure 44: Gender-wise choice of mode post-lockdown

An income-wise comparison of the mode choice post lockdown (of respondents who were already 
using public transport prior to the lockdown)  suggests that the mode preference post lockdown 
is not significantly depended on monthly household income (Figure 45).

Figure 45: Comparative analysis of mode choice and household income (p.m.) post lockdown (of 
respondents who were using public transport prior to lockdown)

Question Nos. 5.3, 5.4, 5.5, and 5.7 aimed at understanding the respondents’ opinion on whether 
they will be using some specific modes post lockdown, as illustrated by Figure 46.  Only 6% of 
the respondents were of the opinion that public transport was safe to travel post lockdown. While 
enquiring about their preference in using paratransit services like autos and shared autos, only 
18% gave a positive response for  using these.  This figure is slightly higher for app-based shared 
taxis.  But when asked about their willingness to shift to NMT modes such as walking and cycling, 
the majority (45%) were positive about it.
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Figure 46: People’s perception about different modes of transport post lockdown

An age-centric analysis of the respondents’ perception about the safety of public transport post 
lockdown suggested that with increasing age, their safety perception of public transport increased 
(Figure 47).

Figure 47: People’s perception about public transport safety (post lockdown): 
Age-wise comparative analysis

2.7.2  Reasons for not preferring public transport modes post lockdown

Through Question No.2 the reasons for preferring private transport modes over public modes 
were explored.  68.9% of the respondents answered that safety or vulnerability to catching the 
disease  was a major concern in public transportation modes especially post lockdown (Figure 
48).  Another common reason which was stated was the number of procedures which were to 
be followed to access  public transport such as thermal screening, compulsion to wear a mask, 
etc.  Interestingly there were respondents who answered that increase in the fare of public transport 
and low fuel prices were reasons to prefer private vehicles.  Respondents who had other reasons to 
this question most commonly had a private vehicle hence the need to travel in public transport 
did not arise or they experienced public transport to be less comfortable.
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Figure 48: Reasons for not preferring public transport modes post lockdown

2.7.3  Ways to encourage more people to use Public Transport post lockdown 

Question No. 5.6 was put forward to understand the respondents’ opinion on ways to encourage 
more people to use public transport post lockdown.  Some of the most  suggested opinions were;  
maintain strict social distancing, sanitised waiting areas with good facilities, frequent visible 
cleaning of the inside of the vehicle, cashless transactions, availability of information on current 
number of passengers on the public transportation modes, etc. Figure 49 depicts the same.

Figure 49: Respondents opinion to encourage the usage of public transport post lockdown

2.7.4  Reasons not to choose NMT as a common mode

Non-motorised Transport (NMT) being the most sustainable mode of transportation, Question 
No. 5.8 was aimed at exploring the reasons as to why the respondents did not prefer to choose 
NMT as a mode of travel.  Some of the major concerns pointed out were its lack of comfort, time, 
safety, no segregated paths, etc. (Figure 50).  It is however a  positive sign that only 1% of the 
respondents opted out of this mode stating that it  did not match their social status.
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Figure 50: Reasons expressed by respondents to not choose NMT

2.7.5  Intention to buy new vehicle post lockdown 

Through Question 5.9 and 5.10, the respondents were enquired if their family was planning 
to buy a new vehicle post lockdown and the reasons for that, if yes.  Only 13% of the total 
respondents affirmed  that they were planning to buy a new vehicle and 8% responded that they 
may buy a new vehicle (Figure 51).  Out of the respondents who ‘will’ or ‘may buy’ a new vehicle 
post lockdown, the main reason stated was that they had plans well before COVID-19 (Figure 
52).  But it is interesting to note that 37% of them mentioned that they do not feel that public 
transport is safe anymore. 

Out of the respondents who did not own any private vehicle (which is 9% of the total) prior to 
lockdown, 14% were positive about buying a new vehicle and 14% agreed that they may buy it 
post lockdown (Figure 53).  50% of them stated that the reason to buy a new vehicle was that 
they did not feel public transport was safe (with regards to contracting the disease)  anymore 
(Figure 54).  This also implies that this category were mainly public transport users and their 
shift to private modes will again lead to decrease in the usage of public transport.  It can also 
be noted from this analysis and the one above that a significant percentage of the respondents 
are planning to buy an additional vehicle in their household.  Again this will lead to negative 
externalities apart from environmental or health concerns such as increase in traffic congestion, 
lack of parking space, etc.

Figure 51: All Respondents: Planning 
to buy a new vehicle post lockdown

Figure 52: All Respondents: Reason 
to buy a new private vehicles
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Question Nos. 5.11 and 5.12 were aimed at exploring the mode that the respondents would 
prefer if they are planning to buy a new vehicle and its ownership status.  Respondents who did 
not own a vehicle had a slightly higher preference to buy a two-wheeler than a car (Figure 55).  
An overall analysis revealed that 65% would prefer to buy a car and 30% chose a two-wheeler.  
Interestingly, 84%  expressed their desire to own new vehicles compared to pre-owned vehicles.  
Hence, it can be inferred that there will be a 13% increase in the number of cars post lockdown.  
With many of the users of public transport opting for private modes post lockdown, public 
transport is sure to face a setback in terms of the number of users post lockdown. 

Figure 55:  Buying new vehicles post lockdown - Mode Preference

Figure 53: Respondents owning no vehicles: 
Planning to buy a new vehicle post lockdown

Figure 54: Respondents owning no vehicles: 
Reasons to buy a new vehicle post lockdown
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KEY FINDINGS

1. Respondents perceive the threat to the economy caused due to the COVID-19 pandemic 
to be more serious in nature compared to its impact as a health crisis.

2. Six out of ten respondents perceive COVID-19’s threat as an illness to be very or highly 
severe.

3. Nine out of ten respondents believe COVID-19’s threat to the economy to be very or 
highly severe.

4. A quarter of the respondents believe that their likelihood of getting exposed to COVID-19 
or contracting the disease is an unlikely prospect.

5. Two-thirds of the respondents believe that the complete nationwide lockdown initiated on 
24th March, 2020 was justified.

6. Most respondents believe that the lockdown was effective in curbing the spread of 
COVID-19, and only a quarter of the respondents believe otherwise.

7. On an average, the respondents are relatively more content with the response of their 
respective state governments to the pandemic compared to that of the central government.

8. Respondents from the State of Kerala are the most content with their state government’s 
response to the COVID-19 pandemic, among all the major states in our sample.

9. Respondents have exhibited high levels of confidence in Doctors, Police, Public Hospitals 
and NGOs in their ability to respond to the COVID-19 pandemic, and have shown low 
levels of confidence in the government, private hospitals and the media. 

10. Respondents have displayed a high degree of compliance to preventive measures and 
high levels of awareness and knowledge of COVID-19, with an average rating of 4 or 
higher across all preventive behaviours.

11. Across all self-assessed preventive behaviours, women consistently showed a greater 
degree of adherence in comparison to men.

12. Most respondents use traditional or formal sources of information such as TV news 
stations, official website, government press releases, daily or weekly newspapers 
rather than relying on conversations with family/friends/colleagues, or social media for 
consuming news related to COVID-19.

13. One in two respondents claim to have lower levels of overall productivity during the 
lockdown. 

14. The adverse effects of the lockdown on mental health related indicators were more 
prominent among women than among men , particularly in terms of being worried about 
their family’s health or going to public places. 

15. Respondents reported spending more time than before on all activities during the 
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lockdown, except for exercises on which they are spending less time than before.

16. More women than men were consistently spending more time on all activities during the 
lockdown, especially on unpaid household work and family time. 

17. One  out of four employed respondents had faced salary cuts during the lockdown period.

18. The situation before COVID-19 suggests that NMT modes like walking and cycling were 
preferred by respondents for shorter distances (below 10 kms). For larger distances these 
modes are mainly replaced by cars and app-based shared cabs (Uber and Ola).

19. There is a consistent increase in the percentage of app-based shared cab users as the 
distance travelled increases. This is specific to pre COVID-19 scenario.

20. Four out of ten respondents who are currently working from home  stated that their 
probability of continuing work from home after the lockdown was high. In that case, the 
work trips of these respondents will surely decrease.

21. Before COVID-19, six out of ten respondents were using private transport, whereas post 
lockdown nine out of ten respondents preferred  private transport. This implies that the 
share of public transport users will decrease from four to one (out of ten) post lockdown.

22. Six out of ten respondents are of the opinion that public transport is not safe to travel 
after lockdown.

23. During the pandemic the perception of safety regarding public transport usage increases 
with age.

24. Two out of ten respondents are planning to buy a new vehicle post lockdown. And 65% 
of the newly bought vehicles would be cars. Hence, there will be a 13% increase in the 
number of cars post lockdown.

25. Public Transport shall  face huge setbacks in terms of  the number of users as many of 
them would opt for  private modes of travel post lockdown.
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ANNEXURE 1 

Variables Categories Frequency %

Age 18-35 346 72.84%
36-60 109 22.95%
61+ 20 4.21%

Gender Female 245 51.58%
Male 230 48.42%

Education Secondary Education 1 0.21%
Post graduate and above 266 56.00%
Higher Secondary 27 5.68%
Graduate 181 38.11%

Employment Status Contractual worker/Freelancer 43 9.05%
Employed (full-time) 214 45.05%
Employed (part-time) 24 5.06%
Unemployed 194 40.84%

Household Income Below 25000 64 13.47%
25001-50000 115 24.21%
50001-100000 122 25.68%
100001-300000 97 20.42%
Above 300001 77 16.21%

Resident Status I am a local 362 76.21%
I am an Inter-state migrant 73 15.37%
I am an Intra-state migrant 40 8.42%

Region Rural area 88 18.53%
Urban area 387 81.47%

Tested for COVID Yes 21 4.42%
No 454 95.58%
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ANNEXURE 2 
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